
The Challenge

Southgate Market is a unique development in a 

unique location. Situated at Roosevelt Road and 

Canal Street, the multi-story building is a shopping 

anchor for the rapidly growing South Loop area. With 

310,000 sq. ft. that include three tiers of high-level 

retail tenants and two levels of parking, the complex 

is at the heart of a significant new shopping district 

that is drawing customers from all directions: the 

West Loop, Hyde Park, Chinatown, Bronzeville, Taylor 

Street and even downtown Chicago.

Southgate Market is not just economically beneficial 

for the neighborhood, it has also been planned and 

constructed to be environmentally progressive. The 

project has applied for LEED certification, which 

illustrates one of Tartan’s core values. We are 

committed to choosing projects—even our leasing 

projects—that are dedicated to helping protect the 

environment by substantially reducing commercial 

carbon footprints.

Tartan’s Winning Solution

As exclusive leasing agent, Tartan leveraged our 

extensive retail contacts and industry relationships 

to help Southgate Market create a “home goods” 

tenant mix of some of the highest profile stores in 

the country.  Anchored by the prestigious Whole 

Foods Market, the center also includes numerous 

other customer favorites such as DSW, Office Depot, 

Linens ‘N Things, Michaels, PetSmart, Cost Plus 

World Market, LA Fitness, Panera Bread, Starbucks 

and other specialty stores. Within X months of com-

pletion, Southgate Market was 96 percent leased.

Bottom line, the Southgate project has created more 

than a commercially successful shopping destination. 

It has played a vital, pioneering role in the emer-

gence of the South Loop neighborhood. Southgate 

Market has been followed into the area by numerous 

other commercial developments, helping to create 

what may become the most important trade area 

south of Lincoln Park and the Loop itself. 

Three stories that illustrate Tartan’s leasing expertise

Tartan Realty Group’s years of leasing experience help create 

Chicago’s next major retail trade area—the South Loop

Quick Facts
• Project Leasing

• 310,000 sq. ft.

• Multi-level urban development

• Pursuing LEED Certification

• Exclusively leased by Tartan

•  Tenants include Whole Foods, DSW, Office 

Depot, Linens ‘N Things, PetSmart, Michaels, 

LA Fitness, Panera and Starbucks

Tartan Realty Group, Inc.

30 West Monroe, Suite 1000

Chicago, Illinois 60603

Main: 312 377 8383

Fax: 312 377 8351

www.tartanrealtygroup.com

“TarTan’s work is sophisTicaTed 

and inTelligenT. i consider  

Them parT of The developmenT 

Team, involved in all aspecTs 

of The projecT.”

–john sweeny, title

jps interests 

Southgate Market Chicago, IL

www.upshiftcreative.com

Tartan Realty Group

An eco-aware, design-conscious developer  
requires a brand identity on par with their values.

	 industry
•	 real estate

	 deliverables
•	 brand identity
•	 logo design
•	 web site design
•	 marketing collateral
• direct mail marketing
• eCommunications

challenge
Tartan Realty Group is a commercial 
developer of eco-friendly, mixed-use 
developments that improve the quality 
of communities where they build. 

Along with a strong architectural 
background, Tartan leverages their 
expertise in retail development, planning 
and financing to assist developers, 
universities and municipalities with 
large-scale projects. But their old brand 
identity was a hodge podge of parts  
and hard-to-use communications.

solution
UpShift updated Tartan’s logo with 
fresh, contemporary colors and a strong 
modern typeface. Additionally, we 
made black a strong part of their image 
to connote strength, longevity and 
premium quality.

Their old plaid pattern was reworked to 
appear like an aerial sitemap rather than 
a kilt. Clearer messaging simplified all 
communications and painted a picture 
of who Tartan is and what they do.

results
Today, the brand reflects the premium, 
professional reputation that Tartan has 
worked very hard to create through 
high-quality developments. 

The web site that UpShift created is one 
of their strongest marketing tools as 
well as a valuable project management 
tool that internal and external teams 
interact with daily.


